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Abstract:
The new economy, also called e -economy, is the most frequently used term in economic and technical

literature, discussions of scientists, businessmen and politicians beside globalization and information technology
society. Three planes of understanding of the new economy can  be distinguished: as a system of new principles
explaining how economic subjects function on the market; as activities of economic subjects in the strongly changed
conditions. Owing to the dynamic development of technical  progress, especially in information technology economic
subjects change completely strategy of their activities many times. Information and knowledge as main economic
categories, which are the basis of the contemporary business, are the foundation of acti vity another term is assigned to
this understanding, namely knowledge -based-economy. The third plane, new economy treated as a subject, namely
determining activities of an enterprise in the IT sector.

Therefore, the new economy, also called cyber-economy, constitutes a new paradigm of business. On this
virtual market E-business is a new form of an exchange of resources by means of  information technology systems and
internet technologies, conducted on-line through electronic  connections and an  informatio n exchange by use of
electronic multimedia such as Internet, cable and satellite television, telephony, electronic cards, Intra and Extranet at
the national  and international level.
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1. INTRODUCTION

Nowadays, the  human  society  meets  the  most  profound transformations  from  its
entire  existence, in which information technology plays a determinant part and has begun to
transfer to the networks most of the common  activities. Along with the entrance in the Internet and
in the e-business age, of the new economy, in general, certain fundamental transformations of the
social-economical structure are produced.

The  new  economy  or  the  digital one  resulting  from the  interaction between the
personal computer, telecommunications, Internet and electronics, is  characterized  by  a  range  of
features  completely  different  from  the traditional economy and is subjected to the principle
according to which .the more  people  involved  the  bigger  the  benefit  for  everyone  involved .

Along with the entrance in the Internet and in the e -business age, of the new economy, in
general, certain fundamental transformations of the social -economical structure are produced.  The
development of the interconnectivity of computers in the internet, in all segments of society, has led
to a more obvious tendency of companies to use these networks in order to carry out a new type of
commerce, the electronic commerce, through the int ernet.

The Internet is still more present  everywhere, its increasing presence changes also the
way business is done. The banking is no exc eption. The euphoria witnessed towards the end of last
decade surrounding the use of the Internet in service provisi on was based primarily on the notion of
infinite scalability (the ability to serve increasing numbers of customers at low incremental costs).
This notion justified high valuations of Internet firms from venture capitalists. E-banking within the
information-based environment of financial services made infinite scalability appear even more
promising compared to other types of e -commerce. The often unrealistically optimistic projections
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regarding Internet use, however,  led  to  the  dot.com  shakeout that  ca me  with  the  dawn  of  the
new millennium.  The Internet has become a part of everyday life with tens of millions online every
day engaging in various Internet activities, 50% of  which  include  e-commerce. Banking
organisations have been delivering el ectronic services to consumers and businesses remotely for
years. Electronic funds transfer, including small payments and corporate cash management systems,
as well as publicly accessible automated machines for currency withdrawal and retail account
management, are global fixtures. However, the increased world -wide acceptance of the Internet as a
delivery channel for banking products and services provides new business opportunities for banks
as well as service benefits for their customers.

Electronic banking (e-banking) is the newest delivery channel of banking services. The
definition of e-banking varies amongst researches partially because electronic banking refers to
several types of services through which a bank’s customers can request information and c arry out
most retail banking services via computer, tel evision or mobile phone. Electronic banking can also
be defined as a variety of the following platforms: internet banking (or online banking, telephone
banking, TV-based banking, mobile phone banking, and PC banking (or offline banking).

In  new  economy  conditions  managing financial institutions is connected with the change
of the ways of services selling, providing information  to  clients  as  well  as with  the  change  of
their  function  and noticing the key competence. The standard of work in banking area has been
related  to  the  usage  of  solutions  based  on  information,  knowledge  and  new technologies
which give the clients access to financial means collected on the bank accounts and the possibility
to make different transaction there. It has led to distinguishing great variety of e -banking channels
such as: cash dispensers, phone banking; banking  based  on  separate  network -  home  banking(
Corporate banking), call Centre, voice-IVR, internet  banking  (with  the  type,  limited to virtual
sphere, virtual banking), mobile banking (SMS banking. make possible to manage the bank account
by means of  textual news  SMS as  well as WAP banking . allowing for interactive contact of th e
client with the bank by means of mobile phone using protocol WAP.

With the development of e -economy new payment instruments were introduced on the
market. These new instruments made it possible to conduct transactions on the Internet and in the
mobile environment.

The  end  of  the  20th  century  is  the  period  of  impetuous  changes ongoing  in  the  way
of  functioning  in  Europe and in the world. This is a period of continuous challenges, economic
co-operation and implementation new ways of manage ment.

The changes include reducing time of carrying out business  processes,  their  wider  scope,
more  flexibility  and  reliability  of operations,  and  increasing  level  of  client  service.  In  the
near  future,  e-economy  will  revolutionize business  activities  in  almost  all  sectors  of
economy. In fact, three channels  of  influence  of  those  technologies  on  the  economy  can  be
distinguished:

- accelerating an increase in work productivity in sectors manufacturing equipment of new
technologies and an increase of their share in the National Gross Product;

- fall  in  prices  and  an  increase  in  demand  for  this  type  of  equipment, what results in
an increase in investment level and the National Gross Pro duct;

- changes in a way enterprises function in new market conditions and accelerating work
efficiency and capital productivity.

Therefore, the new economy, also called cyber- economy, constitutes a new paradigm of
business. On this virtual market E-business is a new form of an exchange of resources by means of
information  technology  systems  and internet  technologies,  conducted on-line through electronic
connections  and an  information  exchange  by  use  of  electronic  multimedia  such  as  Internet,
cable and satellite television, telephony, electronic cards, Intra and Extranet at  the  national  and
international  level.  It  consists  of  electronic  trading, business  intelligence  and  technological
capacities to self-service business processes  conducted.  For  that  reason  e -business is a new
source of speed, innovation  initiatives,  efficiency  and  new ways to create  values  in  the
organization.
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Generally we appreciate that there are three levels of e -banking business:
- Basic information e-banking/web sites that just disseminate information on banking

products and services offered to bank customers and the general public;
- Simple transactional e-banking/web sites that allow bank customers

to submit applications for different services, make queries on their account balances, and submit
instructions to the bank, but do no permit any account transfers;

- Advanced transactional e -banking/web sites that allow bank customers to
electronically transfer funds to/from their accounts pay bills, and conduct other banking transaction
online.

Modern e-banks take a particular place in e -economy.  Their importance for development of
new economy has been emphasised in the e-Europe programme that is one of the Lisbon Strategy
principles.  E-banking  makes  it  possible  to  perform  such  services  as:  electronic  tax clearings,
unemployment benefit or scholarship payments.

The  electronic commerce  (e -commerce)  offers  the  consumers  and  the companies  alike
information  regarding  the  merchandise  and  the  services available  in  the  whole  world,  prices
and  sale  conditions,  giving  them  the option to take the best decisions in management.

The development of electronic business takes place in phases. In the first  phase  the
Internet  is  web  enabled  to  conduct  activity,  whereas  in  the second one business is web based
totally. The fact to which phase countries belong to depends on the internet i nfrastructure and
communication channels they have. Europe comparing to the USA is backward about two years and
it is still in the phase of building infrastructure.

Continuing technological innovation and competition among existing banking organisations
and new market entrants has allowed for a much wider array of electronic banking products and
services for retail and wholesale banking customers. These include traditional activities such as
accessing financial information, obtaining loans and opening depo sit accounts, as well as relatively
new products and services such as electronic bill payment services, personalised financial “portals,”
account aggregation and businessto -
business market places and exchanges. Notwithstanding the significant benefits of technological
innovation, the rapid development of e -banking capabilities carries risks as well as benefits and it is
important that these risks are recognised and managed by banking institutions in a prudent manner.

Electronic business is a complex and dy namically developing sector. It  is  not  only  limited
to  access  to  World  Wide  Web  and  information exchange.  In  order  to  achieve  success  in  it,
different  requirements  must  be met, and they are such as: safe information processing concer ning
transactions,  winning  customers  trust,  skillful  management  of  intangible products. Electronic
business is of particular importance in the finance sector. It comprises both a scope of customer
service and a transfer of funds and mutua l co-operation of institutions. Necessity  to  introduce
comprehensive electronic  business  results  from,  among  others,  a  level  and  scope  of
competition present on world financial markets nowadays. Banks wanting to maintain  an
appropriate  position  on the market face challenges which force them  to  use  solutions  increasing
effectiveness  of  their  activities.

Management of finances becomes more and more management of information  about
creditability,  purchasing  power  and  financial  position of  persons and institutions . New
technologies are directed to manage relations  with  customers,  to  improve  internal  integration  of
systems  and internal  operations  of  banks,  but  not  as  in  the  previous  period  to  increase inner
efficiency  and  development  of  distribution  channels.  Those  factors cause  that  the  bank  sector
is  prepared  best  to  function  in  the  electronic environment  and  develop  electronic  economy.
Information  and communication technologies (ICT) can b e used in any type of bank activity and
they  are  the  main  factor  of  changes in the whole sector of financial services. In that economic
situation only those banks, which will use different distribution channels and variety of services and
modern technological solutions  will  be  basis  of  their  long -term  strategy,  will  achieve success.
Problems  of  electronic  economy  became  a  key  element  of  initiatives undertaken by European
Union within the framework of the Lisbon Strategy.
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The main aim of the Lisbon Strategy, within the e -Europe initiative accepted in Seville in
July 2002, is to transform the Eur opean economy to 2010 into the most  competitive  world.s
knowledge-based  economy.

The main goal of any company is to maximize profits f or its owners, and banks are no
exception. Automated e-banking services offer a perfect opportunity for minimizing costs.

To protect banks against business, legal and reputation risk, e -banking services must be
delivered on a consistent and timely basis in  accordance with high customer expectations for
constant and rapid availability and potentially high transaction demand. The bank must have the
ability to deliver e-banking services to all end-users and be able to maintain such availability in all
circumstances. To meet customers’ expectations, banks should therefore have effective capacity,
business continuity and contingency planning. Banks should also develop appropriate incident
response plans, including communication strategies that ensure business con tinuity, control
reputation risk and limit liability associated with disruptions in their e-banking services.

In many ways, e-banking is not unlike traditional payment, inquiry, and information
processing systems, differing only in that it uses a different  delivery channel. Any decision to adopt
e-banking is normally influenced by a number of factors. These include customer service
enhancement and competitive costs, all of which motivate banks to assess their electronic
commerce strategies. The benefits of e-banking are widely known and will only be summarised
briefly in this document.

CONCLUSIONS

E-banking can improve a bank’s efficiency and competitiveness, so that existing and
potential customers can benefit from a greater degree of convenience in effec ting transactions. This
increased level of convenience offered by the bank, when combined with new services, can expand
the bank’s target customers beyond those in traditional markets. A bank may be faced with different
levels of risks and expectations ari sing from electronic banking as opposed to traditional banking.
Furthermore, customers who rely on e -banking services may have greater intolerance for a system
that is unreliable or one that does not provide accurate and current information. Clearly, the
longevity of e-banking depends on its accuracy, reliability and accountability. The challenge for
many banks is to ensure that savings from the electronic banking technology more than offset the
costs and risks involved in such changes to their systems. Whi le financial institutions have faced
difficulties over the years for a multitude of reasons, the major cause of serious banking problems
continues to be directly related to lax credit standards for borrowers and counterparties, poor
portfolio risk management or a lack of attention to changes in economic or other circumstances that
can lead to a deterioration in the credit standing of a bank’s counterparties.

An  increase  in  social  expectations  in  relation  to  subjects  rendering financial  services,
dissemination  of  new  technologies,  more  developing technical  culture  of  society,  an  increase
in  importance  on  information technology  in  economy,  business globalization, consolidation of
banks and an increase in competitiveness are only a f ew reasons which had an influence on a type
and quality of services rendered by banks.

It leads to a necessity of bank strategies modification imposed  by  cost s  reduction, change
of clients, consumption  patterns,  dynamic  development  of  new  technol ogies, and  polarization
of  clients  because  of  their  ability  to  use  the  Internet  and positive attitude towards electronic
media. As a result, clients will gradually change their perception of bank sector institutions. A new
quality of bank services is being provided, where a client becomes a subject and not an object as it
used to be in traditional banking.
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